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Certified Fund Raising Executive 




The credential for fundraising professionals



CFRE International has developed this form as a way for you to quickly track (and keep in your files!) a record of the continuing education sessions you have attended.  Simply check the boxes next to the sessions you attended and, where necessary, fill in the session title.  At the end of the conference, add up the total number of hours.  Keep this sheet and you will be ready to complete your application form.  All of the session slots listed are eligible for continuing education points on your CFRE application for initial certification and/or recertification.  Sessions not listed here are not eligible for points.
Activity Organizer:
Resource Alliance – IFC 
Title of Activity:

30th International Fundraising Conference 
Names of Presenter(s):
Various
Dates and Location:
19-22 October, 2010 – Netherlands  

Date: Tuesday, 19 October, 2010
Session: 14:00 – 17:30 (3.5 hrs)
 FORMCHECKBOX 
 Masterclasses Part I

· Achieve your Mission through the Integration of Fundraising with Organisational Strategies
· Fundraising Strategy – Practical Tools and Approaches to Help You Focus Resources and Make the Right Choices

· Transformational Leadership – How to Help Your Fundraising Team Achieve More

· Getting Cause-Related Marketing Right!

· The Changing Face of Corporate Partnerships

· Creating a Major Gift Culture

· Moves Management – Techniques for Major Gift Fundraising

· The New Major Donors in Europe

· Equipping your Organisation for digital Transformation

· Finding New Supporters and Building Long-Term Relationships with Them

· Taking Digital to the Next Level – Cutting-Edge Techniques

· The Future of Face-to-Face is Here

· The Numbers that Matter – Measuring Your Direct Marketing Success

· Turn Your Fundraising Programme into a Fully Integrated AND Measurable Success

· Growing Institutional Funding 

Date: Wednesday, 20 October, 2010
Session: 09:00-12:00 (3 hrs)

 FORMCHECKBOX 
 Masterclasses Part II
· Achieve your Mission through the Integration of Fundraising with Organisational Strategies

· Fundraising Strategy – Practical Tools and Approaches to Help You Focus Resources and Make the Right Choices

· Transformational Leadership – How to Help Your Fundraising Team Achieve More

· Getting Cause-Related Marketing Right!

· The Changing Face of Corporate Partnerships

· Creating a Major Gift Culture

· Moves Management – Techniques for Major Gift Fundraising

· The New Major Donors in Europe

· Equipping your Organisation for digital Transformation

· Finding New Supporters and Building Long-Term Relationships with Them

· Taking Digital to the Next Level – Cutting-Edge Techniques

· The Future of Face-to-Face is Here

· The Numbers that Matter – Measuring Your Direct Marketing Success

· Turn Your Fundraising Programme into a Fully Integrated AND Measurable Success

· Growing Institutional Funding 
Session: 13:45 – 15:00 (1.25 hrs)

 FORMCHECKBOX 
 Opening Plenary: Celebration 30 – The World, the Events, the Birth of Professional Fundraising 

Session: 15:30 – 17:00 (1.5 hrs)
 FORMCHECKBOX 
 Core Programme Slot I

· A Survival Guide for Fundraising Leaders – How to Succeed at the Top
· Case Studies in Delivering Transformational Fundraising Strategy

· Discover the Integration Matrix and Become a 3.0 Organisation

· How About Measuring More Than Money

· How to Inspire People

· Making your Donor Your Brand Champion

· The Innovation Essentials

· Building A Strategic Approach to CSR

· Effective Solicitation Techniques

· Major Donor Fundraising – How to Complete the Puzzle

· 10 Ways to Find New Donors

· Face-to-Face Fundraising and Campaigning – Cases and Lesson from Around the World

· Finding, Connecting and Engaging with your Supporters through Social Networking 

· How to Raise Millions by Touching Hearts 

· Legacy Fundraising – What Works and What Doesn’t

· Oops! There Goes Another One – How to fund and Keep Regular Donors

· Panel Discussion on Raising Funds for Emergencies

· Telephone Fundraising – Learning’s from Around the World 
· Building A Strategic Approach to CSR

· Effective Solicitation Techniques

· Major Donor Fundraising – How to Complete the Puzzle

· 10 Ways to Find New Donors

· Face-to-Face Fundraising and Campaigning – Cases and Lesson from Around the World

· Finding, Connecting and Engaging with your Supporters through Social Networking 

· How to Raise Millions by Touching Hearts 

· Legacy Fundraising – What Works and What Doesn’t

· Oops! There Goes Another One – How to fund and Keep Regular Donors

Session: 17:30 – 18:30 (1 hr)
 FORMCHECKBOX 
 Core Programme Slot II
· Building Community – The Future for Every Fundraising Who Asks Donors for Money

· The State of Global Philanthropy – Hard Data, Real Insight

· Everything You Wanted to Know About Integrated Fundraising for the 21st Century – But Were Afraid to Ask

· Unlocking the Brain’s Potential – How to Use Multiple Intelligences tin Fundraising

Date: Thursday, 21 October, 2010

Session: 9:00 – 10:30 (1.5 hrs)
 FORMCHECKBOX 
 Core Program Slot III

· Driving Major Change in Fundraising
· Making Your Donor Your Brand Champion

· A Survival Guide for Fundraising Leaders – How to Succeed at the Top

· From Gandhi to Google – Building Social Movements for Non Profits

· Once You Have Them, Never Let Them Go…Strategic Practices for Developing Loyal, Long Lasting Donors
· Case Studies on Corporate Strategy – The Future of Corporate Fundraising in Times of Economic Downturn

· Major Donor Fundraising – How to Complete the Puzzle

· Motivating the Money Givers

· Face-to-Face Fundraising and Campaigning – Cases and Lessons from Around the World

· Integrated Measurements in Direct Response Programmes – Looking for Opportunities to Partner with Other Departments to Get more Out of Donor Value

· 10 Ways to Find New Donors

· Oops! There Goes Another One – How to Find and Keep Regular Donors

· The One and Future Media – The State and Outlook of Online Video

· Seven Steps to Donor Response 

· How to Raise Funds from Foundations in Europe

· Celebration 1: The Direct Marketing Revolution
Session: 11:00am – 12:30pm (1.5 hrs)

 FORMCHECKBOX 
 Core Program Slot IV

· A Survival Guide for Fundraising Leaders – How to Succeed at the Top
· Case Studies in Delivering Transformational Fundraising Strategy

· Driving Major Change in Fundraising

· From Gandhi to Google – Building Social Movements for Non Profits

· How About Measuring More Than Money?

· How to Inspire People

· The Innovation Essentials

· Emerging Trends in Corporate Engagement

· Case Studies on Beyond the Theory – Major Gift Fundraising Excellence in Practice

· A Picture is Worth a Thousand Words

· David & Goliath – How Agility Online Can Help you Raise More!

· Legacy Fundraising – What Works and What Doesn’t

· Relationships building Communications – How to Keep Donors Inspired and Loyal, By Telling Them What They Really Want to Know

· Seven Steps to Donor Response

· The Power of Loyalty in Tough Times

· How to Get Access to European Funds

· Celebration 2: The Digital Revolution

Session: 14:00 – 15:30 (1.5 hrs)

 FORMCHECKBOX 
 Core Program Slot V

· Developing Fundraising Solutions to Rescue Your Organisation

· Discover the Integration Matrix and Become a 3.0 Organisation

· The Innovation Essentials

· Case Studies on Corporate Strategy – The Future of Corporate Fundraising in Times of Economic Downturn

· Case Studies on Beyond the Theory – Major Gift Fundraising Excellence in Practice

· A New World Order-Major Donor Fundraisers Around the World

· 10 Ways to Find New Donors

· 20 Quick Ways to Turbo Charge your Online Fundraising and Campaigning by Combing it with the Telephone

· How to Raise Millions by Touching Hearts 

· Key Strategic Issues Affecting Legacies Now

· Fundraising Products – Developing Internationally or Adapting Across Countries?

· Relationship Building communications – How to Keep Donors Inspired and Loyal, By Telling Them What They Really want to Know

· The Integration Workshop – 360 Integrated Communications and Fundraising Messages

· Telephone Fundraising – Learnings from Around the World

· The Power of Loyalty in Tough Times

· Writing Winning Proposals

· Celebration 3: The Donors is Queen
Session: 16:00 – 17:30 (1.5 hrs)

 FORMCHECKBOX 
 Core Program Slot VI

· Discover the Integration Matrix and Become a 3.0 Organisation
· Making Your Donor Your Brand Champion

· Once You Have Them, Never Let Them Go…Strategic Practices for Developing Loyal, Long Lasting Donors

· Case Studies on Corporate Strategy – The Future of Corporate Fundraising in Times of Economic Downturn

· Emerging Trends in Corporate Engagement

· Case Studies on Beyond the Theory – Major Gift Fundraising Excellence in Practice

· Major Donor Fundraising – How to Complete the Puzzle

· A Picture is Worth a Thousand Words

· David & Goliath – How Agility Online Can Help You Raise More!

· How to Raise Millions by Touching Hearts

· Integrated Measurements in Direct Response Programmes – Looking for Opportunities to Partner with Other Departments to Get More Out of Donor Value

· Telephone Fundraising – Learnings from Around the World

· The Integration Workshop – 360 Integrated Communications and Fundraising Messages

· 20 Quick Ways to Turbo Charge Your Online Fundraising and Campaigning by Combining it with the Telephone

· How to Raise Funds from Foundations in Europe

· Celebration 4: Brilliant Fundraising Innovation
Date: Friday, 22 October, 2010

Session: 9:30 – 11:00 (1.5 hrs)

 FORMCHECKBOX 
 Core Program Slot VII
· Building a strategic approach to CSR

· From Gandhi to Google - building social movements for non-profits

· Face-to-face fundraising and campaigning - cases and lessons from around the world

· Once you have them, never let them go…
· Developing fundraising solutions to rescue your organisation

· A picture is worth a thousand words

· David & Goliath - how agility online can help you raise more!

· Origins of giving - affairs of the heart

· The power of loyalty in tough times

· Celebration 5: Futurology- Rewriting Fundraising Thinking
Session: 11:30-12:45 (1.25 hrs)

 FORMCHECKBOX 
 Closing Plenary: The next 30 years – what’s your story?
Total number of contact hours attended:
___________________

(number of contact hours = number of Education points)
*Be sure to add these hours to your online application*

CONTINUING EDUCATION POINTS TRACKER








